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Types of E- ﬁTntal value of Special insights E
commerce Models HK E-commerce about HK's E-
1.Business to Consumers sale ’ commerce

(B2C) e.g. Amazon
—;i"'4 * Female consumers
- dominate the market

2.Business to Business

(B2B)e.g. Alibaba » $8,884 million in » HK consumers are
© 2018 comfortable buying
3.Consumer to Consumer * Data released by online
(C2C) e.g. ebay Census and » the Average Order
Statistics Value(AQV) is $321
4. Consumer to Business Department Ia;H:slta;fdtlfsggng
(C2B) e.g. Fiverr * Both goods and ' wor

services included.

1. Eit) = E commerce Sales in year t

2. TP{t) = Total Population of Hong Kong in year t

3. 5PU(t) = The numbers of Smartphone users of Hong Kong in year t

4, UCS(t) = The numbers of users that carried security measures for smartphone of Hong
Kong in year t

5. GDPI(t) = Per Capita GDP in yeart

&. R&DI(t) = Research and development (R&D) activities in the information and

A regre ssion analysiscommunication technology (ICT) sector in year t
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B4 In(GDP(t))
B5 In(R&D(t)) 1) Increasing IT investment Education

2) Regulation on online shopping 3) Education

technalogy (1GT) sestor




